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Overview

Catalyst Group conducted an Eye Tracking study of three
major financial services websites: chase.com,

capitalone.com, and discovercard.com.

The goal of the study was to gain some understanding of
who makes it easiest (and most difficult) for users to

complete the crucial task of “apply for a new credit card.”
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How Users Were Tested

>Users were shown homepages for three credit card providers: Chase,

CapitalOne, and Discover (in rotating order)

>On each of the homepages, users were told to locate a credit card with
particular terms (specifically, a no fee, low interest card that also offers travel

rewards)

>The task on each site “ended” with the users’ first click (i.e. users were not

permitted to go back and try again if their first click was not successful)
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How Users Were Tested

>The sites were assessed and compared based on users’ attention to, and

clicks on, valid targets

>Qur analysis assumed one or more link “targets” for each site

>As an additional element, our study collected data regarding the attention
users paid, or didn't pay, to the various ad-like “promotions” on each of the

sites
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Study Metrics

Our study was structured to gather and compare eye tracking data during task

completion that would relate to the following metrics:

Task Success What percentage of users clicked a valid target link  High Task Success
on the homepage? rate
Task Time How long did users take to make the first click on Low Task Time

each of the homepages?

“TiFF" (Time to How long did it take users to find a valid target on  Low “TiFF”

First Fixation) each of the sites?

Observation Counts The number of times a target is visited/revisited Low Observation
before clicking and proceeding Count

Total Fixation Time  How much time, in total, did users spend looking Low Total Fixation
at the targets before clicking and proceeding? Time

Attention What users saw on the page as time elapsed N/A

Progression
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Targets Defined
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Chase.com (Targets Defined)

Chase offers a single link on the homepage to click through to the Credit Cards
page of the site.
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